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…a design that feeds, inspires and can translate complex ideas into simple human opportunities. 

<a small foot print for a great design leap>



While the marketplace is an endless clutter of products and services, the brandsphere is nothing but 
a kinetic blur. Whether for large or small corporate, cultural and academic entities, presence needs to be 
immediate, responsive and compelling to attract and retain attention.

In a brand era defined by mobile and social media, identities are framed by new conventions that are typically 
found at the intersection of business and culture.

BRANDING as motion





In a time of rapid change, being in sync with change is fundamental, and being multidisciplinary is often 
a necessity. Broad experience generates more adaptive solutions: smarter concepts and fresher styling, 
therefore better communications and interfaces.

STATIC MEDIA (print collateral, signage, exhibit) and DYNAMIC MEDIA (web, video, mobile) combine to 
redefine each other as well as to allow more engagement with consumers.

DESIGN as engagement
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Conceiving a brand vernacular for IBM software was an opportunity to explore the ubiquitous power of 
software in our lives and businesses. A broad array of offerings was integrated through a scalable color 
coded system that can easily flow through existing IBM formats.

IBM software  Five large scale image mosaics were part of a cross media design system. 

CASE#1: extensive



Optional headline if needed.
Optional subheading on one 
or two lines as required.

Competitive  

Optional headline if needed.
Optional subheading under headline on one or two 
lines as required.

For the IT Professional 
(optional second line)

Information Management SoftwareDB2®

Lotus software®

WebSphere software®

Tivoli software®

softwareRational ®

M
-A

-D



Large organizations depend on a brand philosophy that allows business initiatives the autonomy and 
synergy necessary to meet the challenges of growth and competition.

The IBM software branding system was extended to IBM ThinkVantage Technologies, the ThinkPad Notebook’s software tools screen 
icons. The product symbols/screen icons  created refer to the keyboard’s red dot scroll tool. The red dot metaphor was also applied 
to modular brand banners that were made available for a variety of communication needs. 

CASE#2: adaptable
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The future is inevitably paved by change, therefore the rethinking of brand strategies is a recurring 
opportunity to readapt, grow, explore new business pathways and new significance.

The COMPAQ brand audit and repositioning strategy was completed in one month.  

CASE#3: momentous
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Design works for giants and nascent institutions, for systems and people. It allows the flow of understanding 
between humans and things. It helps fingers and interfaces find each other. It does so, and more: it brings 
a face, voice, character and intelligence to entities that would otherwise be anonymous. It generates trust 
and attachment. 

Good design follows function, efficiency and performance.

The Wholesale Lending Online brand audit led to a streamlining of all design components, including shortening the name to WLO. The 
redesign dramatically improved the company outreach and growth. 

“Icons of Urbanity” were created for Architecture Must Burn, a book coauthored by Erik Adigard/M-A-D and Aaron Betsky. 

CASE#4: nuts-n-bolts
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